
Designing Effective 
Recruitment Materials



Flyers Info Sheets & 
Consent Aids

Print 
Advertisements

Radio 
Advertisements

TV 
Advertisements

Emails, Letters, 
Phone Scripts, 

In-Person Scripts
Pitches Websites

What is considered recruitment material?



ü Engage a potential participant – pique interest

üAnswer these questions:
- What is the study about?

- What do you want from me?

- Why should I care?

- Where do I go to get involved?

The Goal



You have 2 seconds to catch someone’s 
attention.



Let’s take a look…





EYE CATCHING EASY TO READ EASY TO ACT RELEVANT

Elements of Good Materials
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Image & white space Clear & Engaging Hook, Call to Action, 
Contact Info Is it in the right place?



• Remove your researcher hat

• Use lay language

• Be thoughtful

• Frame your message appropriately and 
pick appropriate images

• Grab their attention 

• Cut and paste from your 
protocol/consent

• Fill all available space

• Focus on, bold, or highlight 
compensation

• Promise direct benefit

DO DON’T



What should 
be included?

• Hook/Headline
• Basic study summary in lay language
• What you’ll ask participant to do
• Simple inclusion/exclusion criteria
• Contact information
• Compensation (if any)
• Study location
• IRB number, PI name, and IRB contact information



• Name and address of investigator

• Purpose of study indicating it is a research study and the condition being 
studied, if appropriate

• Basic eligibility criteria

• Summary of study activities and time commitment required

• Location of the research

• Contact information of study team

• A brief list of potential benefits, if any

• The IRB study number and IRB contact information.

IRB SOP 701, Section 2.4.10: http://ohresop.web.unc.edu/files/2018/09/0701-IRB-Review-Process.pdf

IRB Recruitment Material Requirements
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http://ohresop.web.unc.edu/files/2018/09/0701-IRB-Review-Process.pdf


State what the study is or 
who it’s for

Ask a question or make a 
personal statement

Writing a successful hook

Be creative and concise!

OR



1. Research Participants Needed!

2. Having a baby changed your life.  How did it change your brain?

3. Having a baby changed your life.  Help us learn how it changes your brain.

4. Baby blues got you down?

5. Babies bring joy….and exhaustion.  Can we help you lift the fog?

6. Have a baby under 1?

7. We need to take better care of new moms - help us figure out how we can help.

What resonates with you?



Design Elements



Principles of 
Design

Alignment – Helps your viewer find 
relationship and order in the design

Repetition - Repeat elements of your design 
throughout. Fonts, shapes, colors. 

Contrast – Arrangement of opposite elements 
and effects to draw attention. 

Hierarchy – Consider each element of your 
design and assign an importance

Balance – the visual weight of elements and 
their distribution across the page

Source: Shillington Education 14

https://www.shillingtoneducation.com/blog/graphic-design-basic-principles/


• Be consistent across all recruitment materials you create 
• Rule of 7 – someone needs to see a message 7 times before they’ll act.

• Create a study logo and/or catchy title
• To promote legitimacy and trust in the study

Branding
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Weight – the thickness or boldness of 
your font. 

• Thin/Light
• Heavy

Serif – a font with small stroke or line 
attached to a larger stroke

• Times New Roman
• Georgia
• Cambria
• Garamond

Sans Serif – a font without serifs
• Open Sans
• Arial
• Helvetica

Fonts – Key Terms



• Your font and color choices should be easy to read and large enough for someone 
to see at the distance they’d be reading.

• Use only 1-2 fonts in your design – be consistent. Keep all headings the same font 
and all body text the same font. 

• Use a light or white background for body text.

• Keep in mind: There are exceptions to every rule. 

Fonts & Color



Quicksand Medium
Quicksand Light

Font Pairings
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Georgia
Verdana

League Spartan
Libre Baskerville

Open Sans Extra Bold
Libre Baskerville



STUDY TITLE STUDY  TITLE

STUDY TITLE STUDY TITLE

STUDY TITLE

STUDY TITLE

AVOID INSTEAD

STUDY  TITLE

STUDY TITLE

Dark fonts are hard to see on dark backgrounds. 
Use white text, but sparingly.

Light text is hard to see on light backgrounds. 
Use dark or black text.

Bright and light font colors are hard to see. Use a 
font with a heavier weight to increase contrast. Use 
white text sparingly.

Avoid use bright colors as backgrounds. 
Choose more neutral colors instead.



Study Title

AVOID INSTEAD

Decorative text should be used 
sparingly. Make sure to use easy-to-
read decorative text, but only for 
headers or titles.

Condensed and thin text is harder to 
read, especially from far away. Use a 
bolder, more spaced option. STUDY TITLE

Exercise Study

STUDY TITLE



Any images you use should be relevant to your 
target audience.

Do not use an image if you don’t have the license.

• Unsplash - https://unsplash.com/

• Pexels - https://www.pexels.com/

• Pixabay - https://pixabay.com/

• CDC Public Health Image Library -
https://phil.cdc.gov/

Choosing Images

https://unsplash.com/
https://www.pexels.com/
https://pixabay.com/
https://phil.cdc.gov/


Use images to set visual cues
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Images via Neil Patel

https://neilpatel.com/blog/eye-tracking-studies/


In practice…
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Do you run 
over 2 miles 
every day?



In practice…
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Do you run 
over 2 miles 
every day?



Designing Materials
A Case Study



• Inclusion criteria
• Ages 18-45
• Allergic to cats (determined through skin prick test at screening visit)

• Study visits: 12 visits at the CTRC over 6 weeks. Allergy tests, blood 
draws, and surveys. Daily surveys about symptoms.

• Study groups: Fiflexizine, OTC medication (Zyrtec), placebo

Fiflexizine (FLF-04282) to reduce allergy symptoms 
in people allergic to cats
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RESEARCH PARTICIPANTS NEEDED 
FOR CAT ALLERGY STUDY (Flf-04282) 

  
 

 
 
 
 
 
 
 
 
 

 
 

 
Interested? Contact Sally Sample at 

sally_sample@med.unc.edu or call 919-555-1234 or Ed 
Example at ed_example@med.unc.edu or call 919-555-4321. 

 
UNC-CH IRB 12-3456. The 
principal investigator for this 
study is Ed Example. You 

may contact the Institutional 
Review Board at 919-966-3113 or by email to 

IRB_subjects@unc.edu.  
 
 

 
 

In this research study, we want to learn if Flf-04282 (fiflexizine) can reduce allergy 
symptoms for people who are allergic to cats. If you are between 18-45 years old and 

allergic to cats, you may be able to take part. If you decide to participate, you will attend 
12 visits at the UNC CTRC over 6 weeks for allergy tests, blood draws and surveys. At 

each visit, you will also receive the study medication (fiflexizine, OTC allergy 
medication, or placebo). For your participation, you will receive up to $250. 
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RESEARCH PARTICIPANTS NEEDED 
FOR CAT ALLERGY STUDY (Flf-04282) 

  
 

 
 
 
 
 
 
 
 
 

 
 

 
Interested? Contact Sally Sample at 

sally_sample@med.unc.edu or call 919-555-1234 or Ed 
Example at ed_example@med.unc.edu or call 919-555-4321. 

 
UNC-CH IRB 12-3456. The 
principal investigator for this 
study is Ed Example. You 

may contact the Institutional 
Review Board at 919-966-3113 or by email to 

IRB_subjects@unc.edu.  
 
 

 
 

In this research study, we want to learn if Flf-04282 (fiflexizine) can reduce allergy 
symptoms for people who are allergic to cats. If you are between 18-45 years old and 

allergic to cats, you may be able to take part. If you decide to participate, you will attend 
12 visits at the UNC CTRC over 6 weeks for allergy tests, blood draws and surveys. At 

each visit, you will also receive the study medication (fiflexizine, OTC allergy 
medication, or placebo). For your participation, you will receive up to $250. 
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- Title hard to read
- No catchy hook
- Scientific drug name used.

- Light text on bright 
background

- Text is in one block

- Image stretched
- Non-coordinating images

- More than one contact 
person listed

- Fonts different throughout
- UNC logo does not have a 

transparent background - QR code too large
- No alternative URL

- In most cases, tear-offs 
are not needed

- Valuable space utilized by 
tear-offs



ARE YOUARE YOU
ALLERGICALLERGIC
TO ME?TO ME?

We aUe dRing a UeVeaUch VWXd\ WR leaUn if a neZ medicaWiRn can
UedXce alleUg\ V\mSWRmV fRU SeRSle ZhR aUe alleUgic WR caWV. 

If \RX aUe beWZeen 18-45 and aUe alleUgic WR caWV, \RX ma\ be able WR Wake SaUW! 

CATalleUgieV@Xnc.edX
919-555-1234
gR.Xnc.edX/caWalleUgieV

PaUWLFLSaWLRQ LQFOXGHV 12 YLVLWV WR WKH UNC CTRC RYHU 6 ZHHNV IRU aOOHUJ\ WHVWV, EORRG GUaZV,
aQG VXUYH\V. AW HaFK YLVLW, \RX ZLOO aOVR JHW WKH VWXG\ PHGLFaWLRQ (ILIOH[L]LQH, OTC aOOHUJ\
PHGLFaWLRQ, RU a SOaFHER). FRU \RXU SaUWLFLSaWLRQ, \RX ZLOO UHFHLYH XS WR $250.

UNC-CH IRB 12-3456. TKH SULQFLSaO LQYHVWLJaWRU IRU WKLV VWXG\ LV EG E[aPSOH. YRX Pa\ FRQWaFW
WKH IQVWLWXWLRQaO RHYLHZ BRaUG aW 919-966-3113 RU E\ HPaLO WR IRB_VXEMHFWV@XQF.HGX. 

IQWHUHVWHG? CRQWaFW XV:



- Bold, catchy hook
- Relevant image

- Dark background, but 
bold, light text used - Font consistent 

throughout
- Breaking up the eligibility 

criteria allows you to 
highlight it

- Removed reference to 
scientific name of study 
drug

- Clear, strong call to action
- One contact listed
- QR code has link 

alternative

ARE YOUARE YOU
ALLERGICALLERGIC
TO ME?TO ME?

We aUe dRing a UeVeaUch VWXd\ WR leaUn if a neZ medicaWiRn can
UedXce alleUg\ V\mSWRmV fRU SeRSle ZhR aUe alleUgic WR caWV. 

If \RX aUe beWZeen 18-45 and aUe alleUgic WR caWV, \RX ma\ be able WR Wake SaUW! 

CATalleUgieV@Xnc.edX
919-555-1234
gR.Xnc.edX/caWalleUgieV

PaUWLFLSaWLRQ LQFOXGHV 12 YLVLWV WR WKH UNC CTRC RYHU 6 ZHHNV IRU aOOHUJ\ WHVWV, EORRG GUaZV,
aQG VXUYH\V. AW HaFK YLVLW, \RX ZLOO aOVR JHW WKH VWXG\ PHGLFaWLRQ (ILIOH[L]LQH, OTC aOOHUJ\
PHGLFaWLRQ, RU a SOaFHER). FRU \RXU SaUWLFLSaWLRQ, \RX ZLOO UHFHLYH XS WR $250.

UNC-CH IRB 12-3456. TKH SULQFLSaO LQYHVWLJaWRU IRU WKLV VWXG\ LV EG E[aPSOH. YRX Pa\ FRQWaFW
WKH IQVWLWXWLRQaO RHYLHZ BRaUG aW 919-966-3113 RU E\ HPaLO WR IRB_VXEMHFWV@XQF.HGX. 

IQWHUHVWHG? CRQWaFW XV:
- White space throughout 

flyer 
- Alignment changes to 

center for call to action.



POST TEXT: In this research study, we want to learn if Flf-04282 (fiflexizine) can reduce allergy symptoms for people 
who are allergic to cats. If you are between 18-45 years old and allergic to cats, you may be able to take part. If you 
decide to participate, you will attend 12 visits at the UNC CTRC over 6 weeks for allergy tests, blood draws and surveys. 
At each visit, you will also receive the study medication (fiflexizine, OTC allergy medication, or placebo). For your 
participation, you will receive up to $250. 



- Elements inconsistent with 
flyer.

- Too much text on the 
image.

POST TEXT: In this research study, we want to learn if Flf-04282 (fiflexizine) can reduce allergy symptoms for people 
who are allergic to cats. If you are between 18-45 years old and allergic to cats, you may be able to take part. If you 
decide to participate, you will attend 12 visits at the UNC CTRC over 6 weeks for allergy tests, blood draws and surveys. 
At each visit, you will also receive the study medication (fiflexizine, OTC allergy medication, or placebo). For your 
participation, you will receive up to $250. 

- Post text should be 
between 100 and 250 
characters

- A “see more” link will 
appear after 477 
characters. 

- Should include a link 
directly to a screener 
somewhere in the post

- QR code should not be on 
digital materials. Use a link 
within the post instead. 



POST TEXT: UNC researchers are doing a research study to learn if a 
new medication can reduce allergy symptoms in people [ages 18 to 45] 
who are allergic to cats. Find out more: go.unc.edu/catallergies.



POST TEXT: UNC researchers are doing a research study to learn if a 
new medication can reduce allergy symptoms in people [ages 18 to 45] 
who are allergic to cats. Find out more: go.unc.edu/catallergies.

- Post text is short and 
entices the potential 
participant to click to learn 
more. 

- Simple image
- Grabs attention 

with a hook
- Consistent with 

printed materials 



• Elements of good materials:
• Eye catching
• Easy to read
• Easy to act
• Relevant

• Keep Principles of Design in mind

• Use 1-2 fonts in the entire design

• Pick quality images that represent your target audience

• Do something to stand out (image, hook, etc.)

Review



Canva – Free, online graphic design platform. Choose from hundreds of pre-
designed graphics to create flyers and other recruitment materials. 

• Try to change colors, images, and graphics to differentiate your study. 
• When adding new text boxes, keep your fonts and font sizes consistent. 

Coolors.co – Free color scheme generator. Keep hitting the space bar until you see a 
color scheme you like. 

Hemingwayapp – Lay language tool. Paste your text into the editor and it will give 
you a grade-level readability score. Aim for Grade 8!

Resources

https://www.canva.com/
https://coolors.co/app
http://www.hemingwayapp.com/


• Office hours – 3rd Wednesday of each month (12 p.m. – 2 p.m.)

• Free consultations with a recruitment specialist
• Feedback, Brainstorming, Advice

• Revisions and design services at hourly rate

• Coming soon – Recruitment Sharepoint Site  
• Until then, information and resources available on the NC TraCS website –

Recruitment & Retention page

TraCS Recruitment Services
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Request a free consultation with our team:  
go.unc.edu/recruitment-intake

Thank you!

Give feedback on today’s presentation: go.unc.edu/Nb94B

Material Design Workshop
October 13, 12–2 p.m.
go.unc.edu/MDWoct13

What’s next?

Recruitment Drop In – Virtual Office Hours
3rd Wednesday of each month, 12p-2p (next: 10/20)
go.unc.edu/recruitmenthour

https://go.unc.edu/recruitment-intake
https://go.unc.edu/Nb94B
https://go.unc.edu/MDWoct13
https://go.unc.edu/recruitmenthour
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PRINT DIGITAL
Material selected and designed based on where it will be 

placed or presented
Graphic designed for the promotion platform (Facebook, 

Instagram, etc.)

Create 1-2 versions for different placement options and 
different material types. Create more than one option for slightly different audiences

Use images that fit your target audience Use images that fit your target audience. Consider more out-
of-the-box options to optimize advertising efforts

QR code & link to screener/more information Link to screener/more information

Ask a screening question about where potential participants 
found out about the study

Ask a screening question about where potential participants 
found out about the study

Material Design Cheat Sheet


